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2020 ISHA AWARDS OF EXCELLENCE APPLICATION
Entries must be for projects completed by September 1, 2019 through August 31, 2020.

Name_____Jennifer Flohr__________________Title_________Sr VP__________________
Association______California Hotel & Lodging Assn____Email________jennifer@calodging.com_

City____Sacramento________ State____CA_________ Zip______95816______________
Phone_________916-554-2667___________Fax_________________________________
Association Staff Size____9_______________________________________________________

Associations Annual Budget (not including AH&LA dues):  ___Over $500,000 X_Under $500,000

Entry Category:  ____Education and Workforce Development ___Events and Fundraising

___Government Affairs ___Membership _X_Member Programs

 ____Public Relations  ___Communications 

Please respond to the following questions on a separate piece of paper. 
CHLA – Clean + Safe Program – Member programs

1. Goals & Objectives of Program

The goals and objectives of this program were to assist our members with re-opening by providing guidance for hotels and a self-cerfiicate program called Clean + Safe. We provided them a 11 page guidance brochure in Engsh or Spanish. The guide provided some ideas and concepts for guest and employee considerations, workplace cleaning and safety suggestions, discussion of the possible guest experience, and finally, cleaning guidance. CHLA Members are invited to complete the Clean + Safe Checklist and return it to the CHLA office to receive access to a window decal and digital images to promote their property as Clean + Safe Certified.

2. Target Audience – California Hotels – especially independent hotels. 
3. Results of Program - Over 600 self-certificates were received and 551 were approved. This was used for member retention and recruitment. CHLA had 137 new members join since this property was launched April 30, 2020.
4. Evaluation Measures – Over 600 self-certificates were received and 551 were approved. We have seen the Clean + Safe Logo on hotel websites, promotional emails and the decals onsite. 
5. How was the program presented to the Target audience?

CHLA promoted this program on it’s website, in emails to it’s members, on social media, press release and on webinars. 

6. Addition information 
We included a link on our website that listed all the Clean + Safe Certified properties: https://calodging.com/clean-safe-certified-members
Supporting Document Links:

Hotel Guidance Brochure
Hotel Guidance Brochure in Spanish
Checklist in English
Checklist in Spanish


PDFs include:

Press Release

Sample email to members
Email of a member using the logo to promote they are Clean + Safe

Decal
ENTRIES MUST BE RECEIVED NO LATER THAN OCTOBER 9, 2020
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