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2020 ISHA AWARDS OF EXCELLENCE APPLICATION
Entries must be for projects completed by September 1, 2019 through August 31, 2020.

Name_____Jennifer Flohr__________________Title_________Sr VP__________________
Association______California Hotel & Lodging Assn____Email________jennifer@calodging.com_

City____Sacramento________ State____CA_________ Zip______95816______________
Phone_________916-554-2667___________Fax_________________________________
Association Staff Size____9_______________________________________________________

Associations Annual Budget (not including AH&LA dues):  ___Over $500,000 X_Under $500,000

Entry Category:  ____Education and Workforce Development ___Events and Fundraising

___Government Affairs ___Membership ___Member Programs

 ____Public Relations  _X_Communications 

Please respond to the following questions on a separate piece of paper. 
1. Goals & Objectives of Program

2. Target Audience

3. Results of Program

4. Evaluation Measures

5. How was the program presented to the Target audience?

6. Addition information 
ENTRIES MUST BE RECEIVED NO LATER THAN OCTOBER 9, 2020
1. Goals & Objectives of Program

We designed and developed a designated Covid-10 Resources page on our website and promoted it on our website’s home page by adding a red banner at the top and including it in our featured items. The objective of this page was to keep hoteliers informed with the latest Covid-19 information and resources. We updated it twice daily from mid-March through August. The webpage continues to be updated with important resources and information as needed.
2. Target Audience – Anyone in the hotel industry - members or non-members. The page is on the public side of the CHLA website and available for anyone to use as a resource.
3. Results of Program – The page was launched on March 3, 2020. For 2020, it is the most viewed page of the website. Since it’s launch, the page has received just under 105,000 views, over triple the amount of page views for any other page on our website. The average time on the page is double the website average. In May alone, overall website traffic was up 500% and organic traffic was up 960% over the previous quarter, in direct relation to this webpage. 
4. Evaluation Measures – Website statistice provided through Google Analytics tracking.
5. How was the program presented to the Target audience? We promoted the website in our weekly newsletter, during our state update webinars, on social media and more. 
6. Additional information - We also added a special email address for people to send Covid related questions to covid19info@calodging.com.
See stats and screen shots included.
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