2019 ISHA AWARDS OF EXCELLENCE APPLICATION
Entries must be for projects completed by January 1, 2019 through September 30,
2019.
Name Joe Savarise (o.b.o OHLA team, leaders and members)

Title Executive Director

Association Ohio Hotel & Lodging Association

Email joe@ohla.org

City Columbus

State Ohio

Phone 614-461-6462

Zip 43215
Fax

Association Staff Size Five full-time staff, one part-time staff, intern, contract lobbyist
Associations Annual Budget (not including AH&LA dues):

 Over $500,000 ___Under $500,000

Entry Category: _____Education and Workforce Development ____Events and Fundraising
____Government Affairs ____Member Programs

 Public Relations ____Communications

Please respond to the following questions on a separate piece of paper.
1. Goals & Objectives of Program
2. Target Audience
3. Results of Program
4. Evaluation Measures
5. How was the program presented to the Target audience?
6. Addition information

ENTRIES MUST BE RECEIVED NO LATER THAN OCTOBER 4, 2019

2019 ISHA AWARDS OF EXCELLENCE APPLICATION

For Public Relations - A program or project that positively highlights the activities of the association to
external audiences.
(Could also be Education)

Ohio Hotel & Lodging Association (OHLA) – Anti-Human Trafficking Activities in Support of Major
League Baseball All-Star Week in Cleveland

1. Goals & Objectives of Program
OHLA has a commitment to end human trafficking, a cornerstone of our efforts. This includes a
sustained approach to providing resources and trainings, working with local collaboratives, serving as a
public resource and speaker’s bureau, and developing partnerships with organizations to help victims
and those at risk.
This year, we received a specific appeal from key partners in the Cleveland market to ensure that in the
run up to one of the year’s premier professional sporting events, we could publicly demonstrate the
industry’s and the community’s unrelenting commitment to fighting this problem. Our response was to
redouble our efforts, getting more hotels involved, and producing the positive media coverage and
exposure that helped reinforce to a national and international audience that trafficking was taken
seriously and was targeted by a coordinated response.
We also used the opportunity to increase our investment in and distribution of improved tools for hotels
that utilize local contact numbers and resources for immediate, effective response.

2. Target Audience
The audience included all of the hotel and lodging businesses within the Greater Cleveland/Northeast
Ohio market for participation in our training and use of materials; local collaborative partners to help
strengthen existing relationships and to create new ones; team and league contacts to demonstrate the
community involvement in this priority at a time of potentially high risk; and to the media to convey the
message that trafficking happens everywhere, and that our efforts in the run up to this big event were
only a part of our 24/7/365 approach.

3. Results of Program
Working as part of the Greater Cleveland Coordinated Response to Human Trafficking and along with its
highly-effective Collaborative, OHLA targeted additional hotels for in-service trainings that were
developed by a new committee focused on the Education of Hospitality businesses and delivered by

industry, law enforcement and Collaborative representatives. We vastly expanded participation in
trainings, adding almost 100 properties and more than 140 new contacts to the list of entities.
Response was so positive that trainings were scheduled well beyond the All-Star events, a circumstance
we anticipated and planned for in advance.
A special kick-off and recognition event held at an OHLA member hotel prior to All-Star week had a large
turnout and better-than-intended effect on new media coverage, with some outlets running multiple
items each week between the kick-off event and the game several weeks later. Local fan favorite Joe
Charboneau, former Cleveland Indians player and the 1980 American League Rookie of the Year, was a
special guest and new “champion” for our anti-trafficking efforts. Especially helpful was the fact that
the coverage itself did not limit itself to human trafficking during All-Star week, but accurately conveyed
our messages about trafficking being a year-round problem and our efforts 24/7/365 to fight it.

4. Evaluation Measures
Key measurements for this part of our anti-trafficking efforts were number of hotels participating in the
newly-developed in-service training for hotel staff; amount of new materials created and distributed;
new partners brought into the effort; and for this particular part of our anti-trafficking efforts, coverage
in the run up to All-Star Week.

5. How was the program presented to the Target audience?
We mobilized our members and partners by using all of our communications and outreach tools,
including social media, mail, email, phone banks, appeals at meetings of all types, sharing through
partner organizations, point of sale within hotels, and more.

6. Additional Information
Examples of media coverage, by no means exhaustive, are attached. There were several television
outlets on hand for the kick-off event, and those stories ran on broadcast and online for several weeks.

Cleveland hotels fight back against human trafficking
By Victor Williams | May 10, 2019

Committee training Ohio hotel staff members on how to spot human trafficking victims.

CLEVELAND, OH (WOIO) - Sadly, Ohio is ranked as one of the highest sex trafficking states in the country.
Many lives have been torn apart by the world of prostitution at the hands of abusers.
The Friday staff at Aloft hotel in downtown Cleveland undergone a workshop showing every worker
what signs to look for when it comes to human trafficking.
Examples include, one person reserving multiple rooms at a time or a guest checking in with minors
during school hours.
Although these characteristics don’t necessarily mean there’s trafficking taking place, the Cuyahoga
Regional Human Trafficking Task Force believes any little tip can help rid the area of these crimes.
The hotel workers being able to directly call and leave tips with officials can hopefully lead to an arrest.
We just want to educate the public workers in the industry and empower them to say it is okay to
contact law enforcement or reach out to other sources to help people.
A lot of times human trafficking victims just need someone to reach out to them and say, “are you
okay.”
"This my give them the opportunity to step away from that lifestyle and provide an opportunity for
them,” said Human Trafficking Task Force Director, Jim Mackey.
Aloft is only the first downtown Cleveland hotel to undergo this training.
Other hotels in the area will be following suit.
Copyright 2019 WOIO. All rights reserved.

HUMAN-TRAFFICKING

Human trafficking education ahead of
Major League Baseball All-Star Game
'Wherever there are more people gathering in one locale, there
will be a greater opportunity for human trafficking"
Author: Tiffany Tarpley
Published: 11:18 PM EDT June 20, 2019
Updated: 11:18 PM EDT June 20, 2019

CLEVELAND, Ohio — There’s a coordinated response to fight human trafficking during the
Major League Baseball All-Star Game, coming to Cleveland in July.
“We are on the front lines of fighting human trafficking,” explains Executive Director of Ohio
Hotel and Lodging Association, Joe Savarise.
“What you’ve seen in the past few years is increased awareness and education of a problem
that’s existed a long time.”
The Collaborative to End Human Trafficking is leading more than fifty organizations, agencies
and businesses in a coordinated response to the issue.
According to the organization, it seems “whenever there are more people gathering in one
locale, there will be a greater opportunity for human trafficking.”

It’s similar to an effort that happened in response to the Republican National Convention in
Cleveland back in 2016.
“We are all for stopping this,” explains Aloft Cleveland Downtown General Manager, Bill Reed.
“I’m a father of two small children, I’m a brother, an uncle, a friend and the more I hear about it,
the more I’m disgusted by it.”
Those who are on the front lines are receiving training on the signs of human trafficking as well
as how to respond.
If you or someone you know needs help call the Cleveland Rape Crisis Center’s Project Star 24
hour hotline at 855.431.STAR (7827.)

Human Trafficking Task Forces arrest 49 during
All-Star festivities in Cleveland

OHIO NEWS
10TV WEB STAFF
07/11/19 02:50 PM EDT
State officials have announced that two Human Trafficking Task Force operations arrested 49 people during the past
week’s Major League Baseball All-Star Game festivities in Cleveland.
Operation Homerun, a prostitution demand initiative, arrested 21 for soliciting for prostitution.
The arrested individuals include:

• David Albert, 45, Westlake
• Geovani Morales, 45 Kenilworth, N.J.
• Dawit Bekel, 29, Richmond Heights
• Ron Mitchell, 52, Avon
• Leonard Majasi, 52, Weslake
• Roger Hoover, 57, Chillicothe
• Michael Barta, 23, Brecksville
• Ronald Olbrys, 51, Reminderville
• James Blue III, 28, Cleveland
• Brian Brown, 50, Cleveland
• Gregory Shaffer, 59, Maple Heights

• Timothy Laplante, 60, North Olmstead
• Ibrahim Salty, 32, Cleveland
• Daniel Abraham, 52, Walton Hills
• Simon Lewis, 44, Lyndhurst
• Cory Kyovsky, 29, Cleveland
• Michael Gallese, 26, Cleveland
• Krishna Adusumilli, 25, Illegal Alien
• Anthony Petruziello, 41, Wickliffe
• Anthony Ciresi, 52, Seven Hills
• Larry Clark, 37, Beechwood

Operation Triple Play, an initiative focused on those seeking to engage in sexual activity with whom they believed to
be minor children, arrested 28 people that could face felony charges of attempted unlawful sexual conduct with a
minor, importuning, posses criminal tools and attempting corruption with drugs.
The arrested individuals include:

• Jacob Hale, 20, Cleveland
• Kyle Ferguson, 21, Medina
• Denis Ismailaj, 22, Lakewood
• Jacob Hoover, 22, Brunswick

• Tyler Reed, 23, Parma
• Luis Ponciano, 23, Lorain
• Sebastien Juin, 24, Cleveland
• Jonathan Staples, 24, Barberton

• Maurice Cannon, 26, Cleveland Heights
• Julio Torres, 26, Cleveland
• Jamal Williams, 26, Cleveland
• Justin Raab, 26, Painesville
• Michael Mills, 27, Westlake
• Douglas Rosenthal, 27, Cleveland
• Peter Nelson, 28, Cleveland
• Jason Chandler, 28, Akron
• Carlos Crespo, 29, Brunswick
• Anthony Gentry, 29, Youngstown

• Aaron Hawley, 30, Sheffield Village
• Scott Carrigan, 31, Chardon
• Phillip Pate, 31, Lakewood
• Derek Smon, 31, Lakewood
• Jason Conley, 32, Painesville
• Steven Prest, 36, Youngstown
• Eric Flores, 40, Cleveland
• Vincenzo Rampini, 43, Mentor
• Norman Thompson, 49, Chesterland
• James Schultz, 67, Parma

Across both operations, participating law enforcement agencies included: The Ohio Attorney General’s Office; Ohio
Organized Crime Investigations Commission, Central Ohio Human Trafficking Task Force (Columbus Division of
Police, Ohio Investigative Unit), Mahoning County Human Trafficking Task Force (Mahoning County Sheriff’s Office,
Ohio Bureau of Criminal Identification & Investigation), Cuyahoga Regional Human Trafficking Task Force (Cuyahoga
County Sheriff’s Office, Independence Police Department), the Ohio Internet Crimes Against Children Task Force, the
Office of Cuyahoga County Prosecutor, Newburgh Heights Police Department, U.S. Department of Homeland
Security, Cleveland Police, U.S. Secret Services, Austintown Township Police Department, Solon Police Department,
Streetsboro Police Department, Cortland Police Department and the Kent Police Department.

Tools You Can Use - Coming Soon
From OHLA-Greater Cleveland Lodging Council and the Collaborative to End Human Trafficking

OHLA-Greater Cleveland Lodging Council and the Collaborative to End Human Trafficking are partnering to raise
awareness provide No-Cost Training for all employees of on the recognition of human trafficking and protocols for
when suspicious activity occurs. This training is provided by experts from Cuyahoga County Sherriff’s Office. The
Aloft Cleveland Downtown is piloting the program with the first training this afternoon at 2:30.

IN HOUSE TRAINING NOW AVAILABLE – SIGN UP NOW TO
COMPLETE STAFF TRAININGS PRIOR TO ALL-STAR WEEK
Contact OHLA: joe@ohla.org or call (614) 461-6462

OHIO HOTEL & LODGING ASSOCIATION
692 N. HIGH ST. SUITE 212
COLUMBUS OH 43215-1564
P: (614) 461-6462

April 15, 2019

Dear hoteliers, lodging proprietors and partners,
OHLA is making a special appeal to all hotels in the Greater Columbus community as we step up
efforts to engage our industry in the campaign to end human trafficking. Working with groups
like the Central Ohio Task Force, and other local, state and national organizations, our industry
can make a crucial difference. Would you help by identifying a “champion” within your
property, company or organization who could serve as a key contact and leader to be your
point person?
Our deeper approach includes hotel-specific training, public outreach, connections with law
enforcement and advocacy groups, and more. It will be our goal to pull together the many
different sources of information and training, and serve as a source for the industry for antitrafficking resources of any kind.
We will also pay specific attention to the business implications of trafficking activity – including
the impact on your liability and legal pitfalls that can lead all the way up to civil forfeiture of
entire businesses and properties.
OHLA supports the efforts of our community partners to provide training for hotels. We are
working with federal, state and local authorities; local victim groups and collaboratives, and
other entities. We would like to be sure that your property organization can be represented by
a “champion” on this issue. We recognize in many instances, this key contact will not
necessarily be a General Manager, CEO or head of the organization. We will be most successful
if we can identify the right individuals who can be leaders and coordinators, regardless of their
jobs within their organizations.
Please consider this new approach and new industry commitment, and let me know if we can
work with an anti-trafficking champion within your ranks. We will provide them the help,
support, and tools they need.
Feel free to email me at joe@ohla.org or call me at 614-461-6462 ext. 5.
Thank you for your support,
Sincerely,

Joe Savarise
Executive Director

INTERVIEW
OPPORTUNITY/MEDIA RELEASE
Greater CLE’s Coordinated Response to Human Trafficking Gathers in Readiness: MLB All-Star Game
On Tuesday, July 9, Cleveland will be hosting the 2019 Major League Baseball All-Star Game. While many
positives will result from this event on Cleveland’s economy, there is another aspect of large sports events
on host cities – human trafficking. Is Greater Cleveland ready?
Human trafficking is not just happening in Cleveland. And it’s not just about a major sports event. “All this
is, is a one-day snapshot into what otherwise is a 365-day problem,” according to Bradley Myles,
Executive Director/CEO of Polaris, a global leader in the fight to eradicate human trafficking and to restore
freedom to survivors. According to Myles, “The same traffickers that are committing trafficking…during
the Super Bowl, they are going to wake up in the morning on Monday and do the same thing.” It seems,
however, that wherever there are more people gathering in one locale, there will be a greater opportunity
for human trafficking.
In the US, a child is forced into human trafficking roughly every 2 minutes, with the average age of victims
between 12 and 14 years. Ohio is currently ranked 4th in the nation for the number of reported calls to the
National Hotline. Winnie Boylan, Executive Vice President of the Collaborative to End Human Trafficking
suggests, “We should pay attention to what that statistic really means. I submit that it means that Ohio is
doing a good job raising awareness across the state so that more people are educated about the issue
and thus able to make the call to the National Hotline. I do not think that we want Ohio to be number 50
on that list. If Ohio residents were not so aware, the ranking might look much different.”
Here in Cleveland, the Collaborative to End Human Trafficking is leading over 50 organizations, agencies
and businesses in building a coordinated and comprehensive response to human trafficking in order to raise
awareness and assist victims. On Thursday, June 20th, from 4pm to 6pm, the Aloft Downtown Cleveland is
hosting an invitation-only Social for the agencies, organizations and businesses in this coordinated effort
along with key community and lodging industry leaders, such as the Ohio Hotel and Lodging Association.
The Social is intended to demonstrate the readiness of the coordinated response in our region in
addressing human trafficking on July 9th and during the other 364 days a year.
Call Winnie for interview opportunities about the June 20th Social at the Aloft and/or the following:
•
•
•
•

Is human trafficking an especially timely issue in conjunction with upcoming MLB events
Warning signs that help identify victims
Resources for reporting a suspected trafficking incident
Local safe zones for victims

Mission: To educate and advocate for the prevention and abolition of human trafficking while
connecting services on behalfof trafficked persons.
24600 Center Ridge Road, Suite 225, Cleveland, OH 44145
Tel: 440-872-6500 E-mail: collabtoendht@gmail.com

Protocol Poster with Local Task Force Number Underwritten by OHLA and Provided to All Hotels
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